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About our magazines

NEW JERSEY VIEW Magazine provides
coverage of the people, places, events and
issues that matter most to the people living
here.

We reache approximately 100,000 readers in
Central New Jersey.

Our readers are educated, upper and middle-
class to affluent consumers who care about,
and are involved in their communities. They
are the people who occupy management roles
in business, teach our children, serve the
health needs of the populace, defend our
rights in court, and pioneer new media and
technologies.

They are the ones who make this multi-coun-
ty region among the most desired places in
America to live and work. NEW JERSEY
VIEW speaks to their needs and concerns and
fills their desire for enlightenment and enter-
tainment. Our magazine serves the reader,
while celebrating their lifestyle.

NEW JERSEY VIEW is dedicated to the
concept that community matters. The feature
articles, interviews, profiles, calendars, and
local guides that form the central components
of this publication are intended to enable our
readership in getting the most out of life in
their NJ home communities. To keep our
readers on top of the most important issues
impacting our future, we bring them
“Keeping New Jersey the Garden State.”

T'hese innovative installments cover what
everyone, from law-makers to local organiza-
tions, are doing to preserve our precious natu-
ral resources and keep our state green for gen-
erations to come. They also provided simple
and effective tips on how every citizen can
make a difference, in big and small ways, day
in and day out.

NEW JERSEY VIEW MAGAZINE is
dedicated to giving a voice to that which
matters most to all of us who live, work, and
play here.

With a very sizable population of NJ baby
boomers now reaching retirement age ... and
considering the ever-increasing advances made
in the fields of medicine, diagnostics, pharma-
cology, nutrition and fitness ... there are more
people living longer than at any other time in
history. This demographic, and the generations
that immediately follow, forms the core audi-
ence for HEALTH VIEW MAGAZINE.

HEALTH VIEW MAGAZINE is intended to be
the choice source for news and information for
New Jerseyans who live in specifically chosen
areas of the Essex, Middlesex, Morris,
Somerset and Union Counties.

These are people who, as they age, demon-
strate a greater and greater need for information
about health care ... preventative, diagnostic,
and remedial. This is a readership that wants to
know about the alternatives in therapeutic
treatments, and the latest technology designed
to increase both the quantity and quality of
their advancing years. They are the consumers
of vitamins and nutritional supplements ... the
prospective members of health clubs where
they can work their bodies into shape ... the
customers of spas, clinics and retreats designed
to pamper ... clients of chiropractors, physical
therapists, rehabilitation centers, and home
care specialists ... the targets of an avalanche of
T'V advertising that brings them information
about new drugs developed to treat, alleviate, or
cure the onslaught of ills that come along with
aging. They want to know if drugs they are tak-
ing, will interact with other prescriptions they
may be taking and what side affects these drugs
will have long term on their health

HEALTH VIEW MAGAZINE, is dedicated to
the idea that New Jerseyans can and should
take advantage of the superior medical care
available in this state.

Detailed articles, guides, profiles, interviews,
registries, service pieces and other editorial
components form the core of this proposed,
precisely targeted magazine.

T'his is a publication mission is to help people
live a longer and more fully appreciated
expanded life. Reading and absorbing the con-
tent of this publication is a primary step on the
road to being proactive about their health.
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PER ISSUE RATES FOR EACH MAGAZINE

6x 3x 1x
FULL PAGE 2400.00 2600.00 2800.00
2/3 PAGE 1800.00 2000.00 2200.00
1/2 PAGE 1600.00 1800.00 2000.00
1/3 PAGE 1300.00 1600.00 1800.00

COVERS (Per Issue)
BACK COVER $3500
INSIDE FRONT $3200
INSIDE BACK $3000

CALL FOR RATES ON INSERTS,
BUSINESS REPLY CARDS
AND SPECIAL SECTIONS

AdV@ r ti S i n g Rate S (All prices are net)

WEB SITE ADVERTISING

TOP BANNER $2000/YEAR

WORLD CHAMPS

* GEAR + dilg

IBEKER NSOM GEAR & WORE

‘-‘_/ MAGAZIN

NEW JERSEY
VIEW
[GutpEs |

SPRING BRIDE
MUST-HAYES

DESTINATION

FEBRUAR\";’I‘IAREH

P
KEVIN SMITH

NEW JERSEY

Host the perfect wedding escape
without ever leaving the state.

| WESTFIELD
ORAL SURGERY

Read This Article =>>

COLLEGE GUIDE

[l Al
| | e

SIDE BANNER $1500/YEAR



92009 Media Kits

I BALTH VTEW

1812 Front Street
Scotch Plains, NJ 07076

Phone: 908.322.9529

Fax: 908.317.8311
www.NJViewMag.com
www.HealthViewMagazine.com

.......................... JU 70
Average Home Value . ................. $595,000
Household Income  $75,000-150,000 ........ 38%
Over $150,000 . . ........ 62%
Have InternetAccess ..................... 95%
READING HABITS
Average number of readers percopy ........... 24
Average time spentreading . ........... 36 minutes
Average times referred back toissue ............ 3
Passed along to someoneelse .............. 42%
Saved entireissue . . ........ .. .. ... ... 44%
Read 4 outof4issues .................... 94%
Keep issue an average of ............ 3.5 months
ACTIONS TAKEN
Visited an advertiser’'s website . . .. ........... 15%
Visited advertiser’sstore ................... 21%
Saved itemofinterest .. .......... ... ... ... 48%
Requested information on product/service . ... .. 24%
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HEALTH VIEW

1812 Front Street
Scotch Plains, NJ 07076

Phone: 908.322.9529

Fax: 908.317.8311
www.NJViewMag.com
www.HealthViewMagazine.com

Circulation

Basking Ridge Green Brook

Bedminster Hillsborough
Bernardsville Peapack-Gladstone
Branchburg Somerville
Bridgewater Warren
Gladstone Watchung
UNION COUNTY
Berkeley Heights Roselle
Clark Scotch Plains
Cranford Springfield
Linden .
Summit

Mountainside

New Providence Union
Rahway Westfield

CIRCULATION COMPARISON

NJ View & HealthView Magazines ......... 45,000
New Jersey Monthly .. .................. 43,600
Middlesex Health & Life .. ................ 35,000
The Bestof Morris . . .................... 26,000
Millburn « Short Hill Magazine ............. 25,700
Warren-Watchung Connection .. ........... 22,000
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www.NJViewMag.com
www.HealthViewMagazine.com

Reader
Buying
Habits

JEWELRY
Bought jewelry inthe lastyear ... ............ 47%
Average spent on jewelry peryear .......... $2,510

HOME DECORATING IN THE PAST YEAR

Bought home furnishings . .................. 86%
Furniture .. ... ... . . .. 42%
Floorcoverings ............. .. ... ........ 27%
ACCESSONMES . . o vttt et e 45%
Appliances .. ... 50%
Home Electronics ........................ 58%

HOME REMODELING IN PAST YEAR

Remodeled/Renovated .................... 49%
Averagespent . ............ .. ... $34,600
Plan to remodel in next 12 months . .......... 45%



